Multitasker Attention: Crap

Last year(2009), researchers at Stanford found signs that this shift may
already be well under way. They gave a battery of cognitive tests to a group
of heavy media multitaskers as well as a group of relatively light ones. They
discovered that the heavy multitaskers were much more easily distracted,
had significantly less control over their working memory, and were
generally much less able to concentrate on a task. Intensive multitaskers
are "suckers for irrelevancy, " says Clifford Nass, one professor who did
the research. "Everything distracts them." Merzenich offers an even
bleaker assessment: As we multitask online, we are "training our brains to
pay attention to the crap.”

https:/www.wired.com/2010/05/ ff-nicholas-carr
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Attention Economy

Attention economics is an approach to the management of information that

treats human attention as a scarce commodity and applies economic
theory to solve various information management problems. According to
Matthew Crawford, "Attention is a resource—a person has only so much of
it."... As content has grown increasingly abundant and immediately
available, attention becomes the limiting factor in the consumption of
information. A strong trigger of this effect is that the mental capability of
humans is limited and the receptiveness of information is hence limited as
well. Attention allows information to be filtered such that the most
important information can be extracted from the environment while
irrelevant details are left out.
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