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The system of consumer civilization
The most self-aware of ..... are the middle-status intellectuals, among the
advertising men, salesmen, and junior executives; and they describe the
system as the Rat Race. So W. H. Whyte, Jr. J. K. Galbraith, however, describes it
differently: "Among the many models of the good society, no one has urged the
squirrel wheel." It is interesting to contrast the different species of imagined
rodents between those who are running the race and the scholar it who is
contemplating with wonder. (Paul Goodman =Growing Up Absurd= 1960: 60) WG ERE

So, | was reading quotes from industrial design journals from the 1950s
when planned obsolescence was really catching on. These designers are so
open about it. They actually discuss how fast they can make stuff break and
still leaves the consumer with enough faith in the product to go buy anther
one.[53]11t was so intentional. But stuff can not break fast enough to keep this
arrow [of consumption] afloat, so there’s also “perceived obsolescence.”
Now perceived obsolescence convinces us to throw away stuff that is still
perfectly useful. How do they do that? Well, they change the way the stuff
looks so if you bought your stuff a couple years ago, everyone can tell that
you haven’t contributed to this arrow recently and since the way we
demonstrate our value is by contributing to this arrow, it can be
embarrassing.
[53] For example, see “Planned obsolescence of desirability” and “How to
outmode a $4,000 vehicle in Two Years” and “America’sToughest Car - and
Thirty Models Later” in Packard, The Waste Makers (1960) pp. 67 - 86.
(Annie Leonard =Story of Stuff=
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Fashion is another prime example of this. Have
you ever wondered why women’s shoe heels go
from fat one year to skinny the next to fat to
skinny? It is not because there is some debate
about which heel structure is the most healthy
for women'’s feet. It's because wearing fat heels
in a skinny heel year shows everyone that you
haven’'t contributed to that arrow recently so
you're not as valuable as that skinny heeled
person next to you or, more likely, in some ad.
It’s to keep buying new shoes.

. Advertisements, and media in general, plays
~"a big role in this. Each of us in the U.S. is
targeted with more than 3,000 advertisements
a day.
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We each see more advertisements in one year than a people 50 years ago saw in a lifetime. And if you think about it, what is

the point of an ad except to make us unhappy with what we have. So, 3,000 times a day, we're told that our hair is wrong,
our skin is wrong, clothes are wrong...." (Annie Leonard)
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High consumer involvement is a significant cause of depressions, anxiety, low self-esteem and psychosomatic complaints.
Psychologically healthy children will be worse off if they become more enmeshed in the culture of getting and spending. Children
with emotional problems will be helped if the disengage from the worlds that corporations are constructing for them. The effects

depression and anxiety] psychological stress and difficulty adapting to life. People who value money and success are less likely
to experence positive emotions, such as happiness and joy (Juliet B. Schor =Born To Buy= 2004: 167-174)
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share. And they also have a goal for their target, namely the
population. They have to be turned into completely mindless
consumers of goods that they do not want. You have to develop what
are called "Creative Wants". So you have to create wants. You have
to impose on people what's called a Philosophy of Futility. You have
to focus them on the insignificant things of life, like fashionable
consumption. I'm tjust basically quoting business literature. And it
makes perfect sense. The ideal is to have individuals who are totally
disassociated from one another. Whose conception of themselves,
the sense of value is just, "how many created wants can | satisfy?"
We have huge industries, public relations industry, monstrous
industry, advertising and so on, which are designed from infancy to
mold people into this desired pattern.' (Noam Chomsky in the DVD
=The Corporation= http://www.imdb.com/title/tt0379225



